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Organizational Description

Cisco (NASDAQ: CSCO) s the worldwide leader in IT that helps
‘companies seize the opportunities of tomorrow by proving that amazing
things can happen when you connect the previously unconnected. At
Cisco customers come first and an integral part of our DI reating
long-lasting customer partnerships and working with them to identify
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‘The concept of solutions being driven to address specific customer
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+ Switch(L2-L3): 71%(CY Q2'14,1DC)
Advanced Technologies
* WLAN:52%(CYQ2'14,IDC)
+ Scaurity: 37%(CY Q2'14, Frost & Sullivan)
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+ IPPBX: 57%(CY Q2'14, Frost & Sullivan)
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Bosack and Sandy Lemer, both working for Stanford Universit, wanted
to email each other from their respective offices located in different
buildings but were unable to due to technological ¢|mncommg,~ A
technology ha I
and 1 2 roult of solving thrchalinge - the pmml router was
bor.

Since then Cisco has shaped the future of the Internet by creating
unprecedented value and opportunity for our customers, employees,

networking - transforming how people. conneet, communicate and

collaborate.

Cisco India

Cisco commenced India operations in 1995. There are seven Sales
Offices in the region - New Delhi, Mumbai, Bangalore, Chennai, Pune,
Kolkata and Hyderabad. The Cisco Global Development Center is in
Bangalore and is the largest outside the US. It houses Cisco's Research
and Development (R&D), IT, Services and customer support teams and
develops disruptive business models for Cisco to create new go-to-
market channels, markets. processes and technologies for emerging
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1. Corporate - Ford India, Dr Reddy's Laboratori
Mahindra & Mahindra, Larsen & Toubro, Gas Auth
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2. Service Providers - Tata, Reliance, Bharti, VSNL, BSNL, MTNL,
SIFYand IDEA Cellular

3. Banking and Financial Services - HDFC Bank, State Bank of India,
Punjab National Bank, United India Insurance Corporation, New
India Assurance, National Insurance Corporation, Life Insurance
Corporation, Bank of Baroda, Bank of India, IDBI Bank,
ICICI,IDRBT, Vysya Bank and Yes Bank

4.Government - State Governments of Gujarat, West Bengal and
Andhra Pradesh, Lok Sabha (Parliament) Library, Supreme Court,
National Highway Authority, CDAC and APDRP (Accelerated
Power Developmentand Reform Programme)

5.1TServices - Infosys, w-pm Digital GlobalSoft, IBM, Adobe, Intel,

Cognizant Technologies, Tata Consultancy Services, Texas

Tnyomonty Teseo Uiy, US Techaelogi, Maindrs, Fit s

i hony Technology,

ets, p
markets. The Advanced Global Briefing Center located
Ciser 2 .

CiscoIndia quick facts:
+ Ciseo's go-to-Market strategy is through partners (2500+)

tensive support system for customers with 23
centers (premium depots)

logistics

* Curently, there are 194 Active Cisco Networking Academies
across 74 states & union territories in India with 20,056 Active
Student

India Market Share Leadership
Core Technologies
* ENTRouter: 75%: CY Q2'14,IDC)
* SPRouter: 52%; CY Q2'14,IDC)

‘wwwiodglobal.com

6.IPCC (IP Contact Center) - vCustomer,
Manjushree, TransWork

Phoenix, Nirvana,

Cisco Revenue for the last two financial years ( Aug- July) is USD 47142
‘mnand USD 48607 mn for the years ending July 26, 2014 and July 27,
2013.

Employeesize - Approximately 11700 in India
Main Products and Services

(NASDAQ: CSCO) is the worldwide leader in IT that helps companies
seize the opportunities of tomorrow by proving that amazing things can
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them to identify their needs and provide solutions that support their
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success
Developmental Strategies

In India, we focus on addressing social issues where we believe we can
have significant and lasting impact by applying our unique expertise (o
those issues. By using Cisco networking and cloud-computing
technologies we improve education outcomes, increase student
engagement and performance, and provide information and
communications technology (ICT) training to people to improve
‘economic opportunities and participation in the “Intemet if Everything”
economy. We invest in programs that give students the foundation to

o=t
of science, technology. engincering, and math (STEM) cducmon.
especially our
‘wide-ranging education partnerships, and the volunteer efforts of our
‘employees. we reach students at all levels and foster environments that
encourage learing and create brighter futures.

Through

Developmentand Impact

+ 18,000 students enrolled in ICT programs via Cisco
NetSpace, 35% female.

* From students who've completed CCNA 4 or higher. % who
obtaineda Joband/or Education Opportunity

Dig‘nal LI(evacy/sTEM Partnerships

rants
10 expert NGOs to enabl them to supportdigital leracy and STEM
based education programs that focus on under-served groups. such as
PWD, Rural Youth and Women. Our partners deliver skills and training
um leads to improved economic opportunities and livelihoods, with

mployment as a key outcome. Besides providing technical skills, soft
skvm. English learning and behavioural skills are important modules of
the training program

Holistic in nature, the beneficiary are from the most vulnerable parts of
the society, rural youthand women.

+ 3000 people trained through STEM partners.
Adopt Program

lif
families out of poverly. We work to help. individuals and th
communities become more  resilient, secure, independent, and
‘empowered. Focusing on the need for information and communication

< o s

Under the School Adopt Program , Cisco teams have adopted 7
ile five o

o (.ww campus, two others are located remotely. Employees

solutions that encourage communities to develop, expand opportunities
for entreprencurs, increase access to skills development as well as
financial products and services, and improve the operational
effectiveness of non-profit organizations working to climinate poverty.
We give our technology and products on pro bono to organization and
causes we work for.

CSR Programs and Practices

CiscoNetworking Academy Program

Networking Academy is Cisco's longest-running corporate social
responsibility (CSR) program and is supported worldwide by public-
private partnerships with educational institutions, non-profis, non-
‘govemmental organizations (NGOS) and goverment agencies. The
Cisco Networking Academy program teaches students how to design,
build, manage, and secure computer networks. The program, which
currently includes

in demand worldwide and, at the same time, supports the educational
needs of local communities.

I India, over the past 15 years Cisco has supported the training of $4,000
sene through 190 partnerships with Higher Educational Institutions,
Vocational schools, Public Sector agencies and the non-profit sector
across 25 states and union Territories. 90% of students completing the
Cisco Certified Network Associate (CCNA) program report that the
program has assisted them to gain @ new Job or a better educational
‘opportunity. 37% of students in the Networking Academy program are
female. Strategic NGO partnerships enable us to reach under-served
segments of the community, such as our "NetAcadWithout Borde
(NWB) program which delivers braile -based Networking Academy
coursesto the visually impaired across India,

‘The key metrics that will be targeted in 2014-1 Sare:
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with the school children. This one of a king
Tooks at associating with Government schools to help provide better

the most out of the experience. The program is carried out with the
support of Cisco's approved NGO partner : Youth for Seva (YFS). Each
School is adopted by a business unit or a team, The team then decides on

Globally our focus in CSR is on Education, Economic Empowerment and
i L

CSRand Ethical Issues

1 said in Cisco if Networking is in our Blood, Giving back is in our
DNA. CSRis integral partin Cisco's culture,

Describe briefly an innovative social project that has had a perceptible
lmpxcl on the community and contributed to socictal developmen,
2years.

ioedesdiy; socerity-and on- ol commeitmet i Enconperstog etiel
values, legal compliance, and respect for individuals, communities and
theenvironmentinto the way they do the business.

Global Hunger Relief Campaign is our flagship project. During the
campaign, employees in Bangalore, Gurgaon, Chennai, Mumbai, and
Pune, India are excited (0 do their par to make a difference for a better
tomorrow.
outoftheir

most 7
supporid the mid meals of hundreds of Govt. sl hiiren n ast
several years. The projects are scalable and sustainable.

‘0 Systems (India) Pt Ld, is a winner of Golden Peacock Award
Jor CSR-2015
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